20224 == EAKAIST-UT SAD XIAAIY =ZH=

n 22EE Al THS

O AEZ: AHe 7 TaMA7|Yde =28 I 43 # 8] 3= A4
O A 71%E 2022, 02 ~ 2023. 012011\ @~ Al<5)
F2713%
- 7F: WAZAIA(FEAE )
- F3: KAIST(E 2H 7] &A1 E)
- 73 KAST(E2387eAt98A4 e, W) | gxktigalTexas Global, =)
O ALh&
- =229 9% 75t s KAIST 5 719
O 7125
@ A3 s
© A3}t HHH
@ o7y
- A 2 713 &4: KAIST9F glAttista o] i A4
O SEHAIREA
@ @A Avy
- A2 AR Sl @A BEY WE g A
O 3¢ uAI" A L(Business Development)
@ B =7} 9A A4

O Fx d=t

B
18
ot
ﬁ
il
f
&
2
A
El
Ho

JEzmS Aot ws Aat ZiMg ot7H|n|
3 /4= - 44 | 45 - 59 [ 2% —| 6-12¢ / 70E
MFEIIYH MA MEIIAH HA 207H A} MFEIIA HA
Ef =71 oA X & #ix| opig X1 #X| MojLf %ﬁ%i%%&.
7-23 18 [ THE || 723 1"/ THE | 6d / 15 ~| 56 /6%F
MEIIH HA 67H AL 107HAL 1070 A




FM HX 4y T
o KAIST 92f 23} 7| =S
7| ZWF 3 7=, olF, et T, Edf, A AE HE
o Mstd MEIL Moz HREUS
v
o KAIST od2f Zt3t Alst 1S
Alsl < 48 7|=Atd=l o E, oE
o 2oHH MEIIe MF HEY uUs
v
KAIST o2k Ztst Alst AME]
Ao} ZHAME 52 o AMEY, Zl=d, AlEY =4
71 WE AMECR sjio AEMF TE
v
S2Y AZEA 2A HE
F2H AFEN 56d 71 w2 S8 111 HEH ZIs/AMECIEEN
SiX| 2E TSN 272 B8
v
QAEl FHX| Mojut THE|
X Mojut 62 AZEMETIM 2R 2 EIEH 85
SiX| MEg St 27N A g
v
KAIST o2k Z+3} of7tH|o|
olZtel ol 6-12¢ o §iX| 23} AR ERE ojHE M2k M
7Y ME e ¥ HEYZ F o
v

#x oA XA

7-234 1

o KAIST-UT afie| ofHE X[

20| 3% DEH Y2 2 oA

o 0| AlZH|=HA 7|5 FE

v

El 371 HA X[

7-234 1&

o KAIST 4]

EfI3 S8 B 0t oA A[H
U= A= AlE DE 2= 3 oA

o SHUl/SHot AF H|=HA 7|3 &




3| Ms =3 e

1) KAIST o 7238} 7122%
O =7 . Z=W ARlS 21l Ba

O 717F : 39Y | A
A4 KAIST 2238 7|sAFE34H 394

&

39 AARY Q3 7= A 73}

O m2H9 % 48l b} ¥s 7hs

WS AAHOZ AA

®

O g - =23 Folr1y tE 8 oAk BRAA71Y AA)
O =

®

O AZEH
nips) =HA| W& ZHAL =P
2E 1 Trend HZUA/opA g ERlE 24 KAIST e
BE D Strategy JEME) 2o Mak ETRI N
2= 3 Digital Marketing CIX|E ojHEl M2F 2 AH|X}F 2|AX] KAIST o= &}
25 4 | Data Management Holef a|, Mup 24 KAIST v
25 5| Tech Description | ZI&(XMZ)e| E& AMK} ciu| O|H KAIST e
2E 6 B2B Proposal B2B A|ote| XfHZE EZI gl M2 KAIST T
O Z209 A=
Time Line
Step 1 5 3 4 OUTPUT
Edl= ofsl
Trend JlE2 W KEA
Strategy O E! HMEF MEA]

Digital Marketing

Hiolef, 83 24

Data Management

ZlsMB) o] A=

Tech Description

B2B | 2kA

B2B Proposal

Wrap Up

A

z| = Z K|




2) KAIST 9% 73t A3 w5

O 22 . 22y A3l AAd L A¥FS AEHoa o

O 717 49 | 457

O A4 : KAIST 2 2H7]&AIY3HE 3o
O e Z2O35 Fo7|d tE 2 ity S§3AHAIA7IE AAD
O &3 : 39 AAXE JFo g AlFd= 4
O F8 Y&
- 3ol AAF 97F A3} rxuSo durERl s5s B3 FAE 7R

- A3t 3%
O Z=2U19 2 A8}l met HF 75
O AgZEH
s =H L2 PAFN; =SPN
2= 1 Commercialization =AM s 2E KAIST
13Xt
2E 2 Marketing A EEE HEF KAIST
2E 3 Negotiation Skill M M2 ME Tz KAIST 23 At
O =213 nfgdxE
Time Line
Step OUTPUT
1 2 3
Commercialization & ~ = b
Marketing 7|EArE S T
Negotiation Skill AL AE
Wrap Up %= ADoK




HeIAd K1z A7 207HAD

4714 tix 3l s

=z

Ed=z 71 23 AA-A0744D

=
=

3l HAE A3

- Al
o

O A W&

00~

0
K-

mr
J0
0l

1of

i}

20
%0
T

ol

%
o

AN =

2|

al
=

i
Jjo
o

-
10
2l

=

.A

Op7|

r
Jjo

K0

- ZlEoNee Y E, 71E Jl=tie] o

« Z7|ofl 2 ofLh) |

N eE=

=

of Efed

=
=

st Al
- S2Y J|EAIEs M3 Tts

- ZEE AY

AM
=

mHr

700




4) 22 AFEY HiA

22 . @2 AR} o3 F=E A

71Z+ - 5€ ~ 649 | 6573t
EEJ% 733]‘047]%] EH}:L_ 7-< OHQ/R]J]}:} lﬁl-lﬂ-;q_(le_ k]% 107]]/\]_)
AR AEy 371 AR A=A

ST L]

O O O O O

- AR AZ7bel 2Rt AT £ Ajloem 2 A 24
- Z1EAE B, AR 2 AR 2AF F QIE R 59

O A &
- (1&EA) /1% o, A A,
- (R A FHAE

- (18R Prmsh A, A
®

AN B BA7% DY
) e AR, AAClg 417)3)
2719 QIER e 2 9 A

A3 o5 B

1o

e AR

R TAET)

M Solution Al Medical Image Data Synthesis Solution CM Solution Al Medical Image Data Synthesis Selution

_ Appendix One: Interview notes
TEXAS Global

WHAT STARTS HERE CHANGES THE WORLD

INTERVIEW NOTES

NAME, Title: MIN-SUNG KANG, Chief Science Office (C50)
Organization: CN Solution

Address: Dagjeon Startup Hub 4F, 101 Jungang-ro, Jung-gu, Dasjeon
Phone: +82 02 2088 1216

Email: mkangpal@gmail.com

Wehsite: hitp:/fwww geniuscompany.aif

CN SOLUTION Al MEDICAL IMAGE DATA
SYNTHESIS SOLUTION
WonSeop Lee, CEO and Min-Sung Kang, CSO

Interview Date: May 28, 2021 @ 9am KST
Vi Z00M
Interview conducted by Dr. Phyllis L Hoffschwelle

Interviewed Ms. Min-Sung Kang, Chief Science Officer (C50). Ms. Kang indicated she had
been in her current position for two {2} weeks at the time of the interview. Ms. Kang hasa
background in Economics and Psychology from the University of Toronto and also attended

The University of Texas at Austin — Global Innovation Central Michigan University.

Lab and KAIST GCC Daejeon Global-up Program

Ms. Kang explained the technology s an Artificial Intelligence [Al} medical imaging synthesis
platform, still in development and not ready for commercial use; however, they are working
lacally with Samsung Hospital to refine the technology while it is in development.
Additianally, the technalogy still needs ta learn and be able to distinguish various cancer
Images, so they are wanting te purchase or obtain cancer images to feed into the
technalogy, she estimated they would need at least 30,000 images to start.

Quicklook® Technology Assessment & Commercialization

REPORT PREPARED BY DR. PHYLLI5 L. HOFFSCHWELLE

Ms. Kang explained, the purpose of the technology is to help enhance current cancer
Images, so they are clearer and easier to read by doctors, oncologists, and researchers.
They alsa believe there are issues in properly labeling the images, and as the technology
learns, it will be able to help apply the right labels ta the images and data as related. She
also mentioned in their research, they have found poor images and labeling is a problem
locally, and believes there is @ gap in such technology available today — an opportunity
because camputer diagnostics is better and well received today.

The purpose of this Quit & Ci is to present the results
of @ high-level assessment of the potential commercial wobility of the subject technology. As such, this
report presenu' on overview of the conditions in refevant markets {primarily the US market)

pEal te the in these markets, issues the technology may face in
gaining market access, ond where possible, suggestions for focing these isswes. As o high-Jevel

assessment it does nat contain the depth of detail that is required to build detailed venture plans,
business models, business plans and intellectual property protection strotegies. However, the report
will substantiote what is determined by the research to be the most wiable cowrse for commercigiization
of the technalogy. it will nfsa identify potentiol partners, customers and other resowrces that con he

engaged for commerci

UT-Austin = Global Innovation Lab 30 June 2021 Page 1 of 24

They are looking for partners, such as with hospitals and universities cancer research to
work with and beta the technology. Future, interested in then selling the technology to
bioscience, pharmaceutical, cancer/oncology research companies, as well as hospitals and
universities.

Ms. Kang did state they have registered intellectual property patents, and are currently
focusing on gastric cancer, breast cancer, skin cancer, tissue diagnostics, and RNA and gena
sequencing.

Ms. Kang provided additional feedback via emall: “We would like to know mare about
Cancer Image Archive. And to able to increase the accuracy of the data, we need 300k
Images for gastric cancer. | guess it applies to other types of cancer as well.”

UT-Austin = Global Innovation Lab 30 lune 2021 Page 14 of 24
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All certifications anc/or resiatations should be in piace prior to BD deginnung, bu: for
thoce working through certification/egistration issues are they making progress towards
complesing those r2quiraments necessary to conduct dusiness in the rew mark
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i Fully ied

4 Murket Fundamentals
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Is the overall market growing or shrinking and has the snvironment chazged to st-engthen
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Regulatory changes, caznges i1 market drivers. compatitive/comparet

techrologies, etc.

chnologv comazred to the cometition? D D Y ¢ ue [Cod
3 of diferentatior. 5 = Revolutionary/Game—changer

: tae technology relevant and
competing on price or are there
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eary Reliance

Larger companies {hat zre more self~sustaining with experienced, international sales staif

les: need for extenced support as compared to smaller stari— ita fewer

5 and experience,

Resource Commitment (Human & Financial)
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0. 2-4 =Partial Commi'ment, 5 = Full Commitment
Does the cor ‘have the appropriate team members in place tazt a’e committed to the
new markets ard able to effectively communicate in English. Are they willing and able to
travel znd attend meetinga/corferences ag wel vide dzmo units for testing and
review? Do they have the working capital nece o compete in the new market and
deliver o1 anv deals! How resnonsive are ihe team/management?
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